SHOPPER JOURNEY

predict, influence buying decisions
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How it works

Retailers using Shopper Journey created a better shopping experience for their premium customers with up
to 15% increased visits to related departments that previously had low cross-shopping numbers.

Key Features:

* Path flow analytics on the shopper journey from zone to zone, giving visibility on what zones influence a
purchase

* Customer attitudinal and demographic segmentation based on both visit patterns and product shopping
patterns

* Heat maps on shopping activity at zone level and product category by location, day/time and segment

* Data mining to uncover associated categories (zones) linked to shopper segments (which zones did a
group shopper come from, to which zones does that shopper group go next)

* Predictive models on which zones influence a purchase or visit to a zone such as the cash desk
* Zone and product demand forecasting by location, day/time

Giving customers what they are looking for, at the right place, at the right time



